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AIRPORT STORIES INSIDE: APN | CVG | DEN | DFW | EYW | GWS | MDW | MIA | MSP | ORF | SFO | SLC | SMF
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Glenwoo dSp ings Municipal Becomes KGWSS umers Airpark,
With New Nonprof htM nagement Wildlife Management at Key West Int'l

Airports and their Consultants/Suppliers
Showcased in Every Story



Circulation

Who Says Print is Dead!
80% of subscribers choose print or print and digital.

Read by All Industry Players
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SUPPLIERS

BROAD CIRCULATION. Our distribution is tops of all airport publications; we make it easy by including all key
groups and decision-makers with just one buy. No need to choose one association or the other, as we reach
AAAE, ACI-NA, and ACC members. Plus, we distribute to airport consultants, FAA, TSA, and key suppliers.
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Editorial

ALL AIRPORTS | ALL PROJECTS | ALL THE TIME

Stories include interviews with:

AIRPORTS | CONSULTANTS | SUPPLIERS
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The editorial content of both the publication and website focuses exclusively on airport projects. All significant areas
of construction and renovation are covered, including:

Terminals | Parking | Cargo | IT/Communications | Security | Concessions/Retail | Runway/Ramp
Hangars | Passenger Transport | Ground Support | Fuel Storage | Baggage

2026 Editorial Calendar

Issue Bonus Distribution Close Date  Ad Materials Due

January/February IABSC, January 27-28, 2026 — Grapevine, TX 12/19/25 1/2/26
ACC/AAAE - Design Build Symposium, March 4-6, 2026 — Indianapolis, IN

March/April ACI-NA Airports@Work, March 24-27, 2026 — Chicago, IL 2/13/26 2/18/26
April Buffalo Snow Symposium, April 24-29, 2026 — Buffalo, NY

May/June AAAE Annual Conference, May 3-5, 2026 — Los Angeles, CA 4/3/26 4/8/26

July/August Florida Airports Conference, July 26-29, 2026 — Fort Lauderdale, FL 6/5/26 6/10/26

September Future Travel Experience, September 8-10, 2026 — Dallas TX 7/24/26 7/29/26

ACI-NA Annual, September 14-17, 2026 — Philadelphia, PA
SWIFT, September 14-17, 2026 — Edmonton, AB

October Runway & Ramp Special Edition
IES ALC Technology Meeting, October 9/4/26 9/9/26
November/December  ACC, November 10/9/26 10/14/26

Airports Going Green, November

Adrportlmprovement cor



2026 Advertising

2026 RATES
Net Full Color Rates
(all rates include eMagazine placement)

Full Page $5,650
Two-Thirds $4,325
Half Page $3,500
Third Page $2,825
Quarter Page $2,150
Sixth Page $1,400

To guarantee a special position add 15% to rate.

Cover Positions add 20% to rate.

CANCELLATION POLICY

Cancellations will not be accepted by the
Publisher after the close date.

RATE PROTECTIVE CLAUSE

If and when new rates are announced,
advertisers will be protected throughout the
duration of their annual schedules, provided the
schedule is placed prior to the announcement.

Adrportlmproverment.com

PARTNERS’ PROGRAM
Run in all 7 issues and receive:

« Rate protection

« One double-up ad per year

INSERTS/OUTSERTS

Half Page False Cover Call for rates

1 Page (2 sides) Call for rates

2 Page (4 sides) Call for rates

4 — 20 page inserts available Call for rates

TERMS & CONDITIONS

Payment due 30 days from the invoice date.
Production charges may be billed at a rate of $100
per hour if applicable. Interest will be charged if
invoice is not paid within 30 days. Changes and
cancellations must be made in writing. Changes
and cancellations must be made in writing and
received prior to issue close date. Publisher is not
responsible for either the content or the opinions
expressed within paid advertisements, or for any
errors they may contain. Publisher reserves the
right to reject any advertisement deemed
unsuitable for publication. Rates shown are net.
Recognized advertising agencies must add
commission to billing or bill clients directly.

AD SIZES

Dimensions

Width x Height

Magazine Trim Size

8.375" x 10.875"

Full Page Bleed

8.625" x 11.125"

Full Page Live 7.375" x 9.875"
Full Page Trim 8.375" x 10.875"
2/3 Vertical 4.625" x 9.875"
1/2 Standard 4.625"x 7.188"
1/2 Horizontal 8.125" x 5.375"
1/3 Vertical 2.25" x 9.875"
1/3 Standard 4.625" x 4.625"
1/4 Standard 3.375" x 4.875"
1/6 Standard 2.375"x 4"
GENERAL REQUIREMENTS

All banners are subject to Publisher approval. We reserve
the right to reject advertising based on content, visual
impact, or distraction factor as determined by staff.

All banners that are submitted to Airport Improvement
via e-mail must be uncompressed (only HTML5 content

should be zipped).

ALT (mouseover) text should be no greater than 10 words.

Advertisers must understand that all banners, when
clicked, will launch the linked site in a new browser

window.

Each animated gif frame must display for at least

2 seconds.

Advertisers may make banner or other creative changes
or additions every two weeks, following the time
guidelines below, although we prefer advertisers to
send multiple banners at once and schedule in advance.
Multiple banners can be run simultaneously (A/B testing)
at no additional cost.



Airport

REACH 4,000+

VERIFIED AVIATION
PROFESSIONALS

Airport Improvement Magazine’s
Custom E-Blast Service delivers

your message to decision-makers

and influencers in the airport industry.

WHY CHOOSE US:
Verified Audience - 4,000+ personally
verified industry professionals

EXCEPTIONAL ENGAGEMENT - Open and click
rates well above industry standards

PERFORMANCE METRICS - Detailed tracking
onh every campaign

NEW: PACKAGE DISCOUNTS AVAILABLE
Purchase up to 4 e-blasts and save—the more
you buy, the more you save.
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FOLLOW YOUR AUDIENCE
ACROSS THE WEB

Airport Improvement Magazine’s Retargeting Campaign keeps your brand
in front of our qualified visitors after they leave our website.

WHY CHOOSE RETARGETING: EXTENSIVE REACH
Guaranteed Clicks - your campaign will run until Your ads follow users across Google’s
it has received the agreed-upon clicks - ensuring Search and Display Networks, reaching
your campaign receives the attention you want. 90% of internet users worldwide

QUALIFIED AUDIENCE FLEXIBLE TESTING
Target visitors who’ve already shown interest Run up to 12 different banner designs

in Airportimprovement.com in one campaign to optimize your messaging



Retargeting — Google Program

Travel with them! Retargeting campaigns allow you to
deliver your banner ads to our website visitors AFTER
they have left our website. Once visitors have been to
Airportimprovement.com, they become a member of our
retargeting lists. This program allows you VIP access to
market directly to this highly qualified audience!

When your banners are placed in our retargeting
program, your ads “follow” our visitors while they perform
Google searches and visit other partner websites within
Google’s expansive Search and Display Networks.
Google Search is the gold standard of internet search
engines. The Google Display Network reaches 90% of
internet users worldwide and includes more than 2 million
publishers, including websites like nytimes.com and
weather.com and Google-owned websites like Gmail,
Blogger, and YouTube and more.

Web and Email

Make a big impression with our industry-leading website which
contains current and 1,103 archived stories...all searchable by
keyword or airport code.

E-Newsletter Sponsorship

E-Newsletter Banners

Custom Online Surveys

Whitepaper download channel: Supply an industry white
paper (optionally, have us author one for you) and we will turn
it into qualified leads.

DIGITAL ADVERTISING SPECIFICATIONS

We accept static ads in GIF, JPEG and PNG formats.
We accept animated ads in GIF or HTML5 formats.
No FLASH, PDF or EPS banner creative is allowed.

Connect with us! X MK

Retargeting campaigns are an excellent way to “nudge”
Airport Improvement’s qualified audience by remaining
relevant in their online activity, thereby building brand
awareness and shortening the amount of time necessary
for conversion. This is also an excellent opportunity
to test multiple banner designs and marketing
messaging - you can run up to 12 different banners
in one campaign!

PLACEMENT TYPE 2025 RATE $/CLICK
400 clicks $2,000 $5/click
800 clicks $3,200 $4/click
1200 clicks $4,000 $3.33/click

Retargeting campaigns are sold on a cost-per-click (CPC) basis.
Purchase as many clicks as you need, and the program will run until
that quota is fulfilled.

WEBSITE BANNER ADVERTISING

Ad Unit  Dimensions Maximum  Rich
Pixels (W x H) Locations File Size Media Monthly Rate
Video 480 x 300 ROS 100K Yes $250/month
Leaderboard 728 x 90 ROS 100K Yes  $250/month
Rectangular 300 x 250 ROS 100K Yes $250/month
Skyscraper 120 x 600 ROS 100K Yes $250/month
CUSTOM E-BLAST

1for$2,000 | 2for$3,500 | 3for$4,500 | 4 for $5,000
OTHER OPPORTUNITIES
Products Size Rate
Show & Tell Video 480 x 300 $2,500
E-Newsletter Sponsor 728 x 90 pixels $250

Adrportlmprovement com



How does an airport project
become a story?
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Project:Temial SpansonRenvatin
Location: Lincan Arpor, in KE
Expansion: 38,0005q fl.
Renovated Space: 55,0014,
Cost: $56 millon
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Project Lead, Airport Planning & Design:
Aliance

General Contactor: Sampsn Consictin
This spring, Lincon Aport (NK)  the prefminary price tax ncroase that went nto sfect January constructon helped urther ahead o the next e
| Qi N s 22 0wl o 1 vt e ooy on bl et L e Pt At
I dramaticaly improved terminal, back much higher board's wilingness to advocate for the tax Chuck Richter, senior “We don't want to put & Structural, Mechanical Elecrical
Plumbing Engineerng & Constructon
In addion 1o adding 38,000 square feet of  than expected.” increase provided much-needed traction project manager i programmatc peces in dmiistation: b bsien
now faciltes, fains Chad Lay, forthe airport, “That uttimataly is what got ‘Sampson Construction, piacs hat sobe a 10-year | nformaton Technology Ft Gup IC
the Nebraska airport sigificantly enhanced  director of Planning us over that funding hurdle and alowed emphasizes the value protiem end then create a rlomaton 1#
post-security amenites. There s now a ful-  and Development the project to move forward,” Lay says. of being able to go gl worse probiem down the CilEngineering: Afed Seesch &Co.
Servics restaurant/pub, a private lounge for for Lincoln Atport  GiLY To sk It all happen, LNK hired inMo every meeting and  (HIKHOAT oac” explains Aliance  ASHEVINNEN Boarding Bridges: 61
frequent fiyers, upgraded holdrooms for all  Authority. Aliiance to lead planning and design. aothity knowing that all Principal Ashiey Ionen. Baggage Handling Systems & Passenger
g Boarding Brdges: Swarson ik

and inclusivy updates throughous. Before the COVID panderic, discussions  Sampson Cansiruction as the of the players shared the same goals for the The intialdesign plan e

By updating it 50-year-old terminal about solciing addiionalair senice led o construction manager at risk, and Davis project focused on creating a Wayfinding & Graphic Design: Ento
with a new post-/11 layout, LNK the reazation that LNK would simply have  Design as the local design, architecture Submitial Exchange and ofher software  consoldated security Aifeld Curainwall: 1K P Ameria o
completed a common it of passage for o expand o tull Davis Design was were used to shars inormation among team  checkpoint and planning Curbside Curtainwall: Kavnesr
US. aiports. TSA recuirements and passenger needs also a partner of the firms that designed members. gate expansions to Window Glazing:Viacon, ey Giss:

o terminal assessments had been associated with any new senvice. the originalterminal back in 172 ) ) ensure room for growth Aéhaned Gargs Ld; Gabal Sty Glzng
conducted at LNK during the 20 or so “The board of directors agreed that Bi-weekly owner/architecticontractor Planning | Interior Atgass Installtions Glass e
yoars since TSA checkpoints were added, worth eld througt Extensive preiminary discussions with ead “Lincoin was st to L Fumitures Tl Sy s Mot
bt renovations and updates were kept pursuing, and general-purpose bonds project 1o keep everyone on the same amhtoct Alfenc esteblished broad conogpts  burst at the seams,” i, A ord, ums & Sufces
toaminmum. “Every time we underwent  were issued to fund them. The bonds wil  page. Weeky request for nformation and for phasing the project. As designars worked - ecalls Greg Frenzel, a senior associate with cy Benefits: ncreased capasiy improsd
a study to evaluate what was needed, be repaid through a 1.75-cent property submittal review meetings during peak o mest LNK curent necds, they aisolooked  Alliance, passengrexperiece
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Nominations for stories can be made on Nominations may be submitted by anyone. The
www.airportimprovement.com/nominations. Stories following criteria are needed to pursue any story:
are centered on airport projects, not people, companies e The project is complete

or products; although each is a supporting element of o All major parties involved are willing to discuss the project

any project/story. e Great photography is available

Want to sell to airports?
Join our team.

Paul Bowers Rebecca Douglas Becker 505, LLC
Publisher 262.510.7832 Editorial Consultant Creative Direction | Production Services
paulbowers@airportimprovement.com rebeccadouglas@airportimprovement.com chad@becker505.com

Samuel Bowers Holli Fourniquet Matt Tews \ebmaster
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